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In brief

Crafting a digital marketing campaign without utilizing updated technology is like trying to find a needle
in a haystack in the dark. Relying on real data and expert analytical tools can help any business take its
marketing strategy further with less effort, time, and money.

Crafting a digital marketing campaign without utilizing updated technology is like trying to find a needle
in a haystack in the dark. Relying on real data and expert analytical tools can help any business take its
marketing strategy further with less effort, time, and money. If you’re not as familiar with
technology or aren’t sure how you can use this tech to your advantage, you’ll want to start by
familiarizing yourself with the different options available to you.

Data Analytics

Digital marketing strategies are becoming more tailored and specific thanks to data. The emergence of
data analytics software and platforms helps companies fine-tune their marketing strategies according
to real numbers and performance. Data can inform marketers where their campaigns are strong and
where they need improvement. It can also provide specific insights into customers, their personalities,
and their behavior, allowing businesses to refine their approach and focus to meet the needs of their
strongest customers and attract new ones.

Programs like Google Analytics and Hotjar can provide real-time data on areas for improvement.
Social media data analytics, such as those on Facebook and Instagram, can help businesses understand
when and which keywords are attracting more customers. Companies can get weather data reports
from Visual Crossing to help them determine which products or services will appeal to a wider
audience based on temperature or rainfall levels. There are numerous types of data that businesses
can utilize to make their marketing campaigns more effective and efficient; the technology
surrounding the analysis and extraction of this data is evolving daily.

Automation Software

Today’s marketing strategies need active and continuous engagement from audiences. Social media
posts, email newsletters, customer assistance, networking, and follow-ups all require significant time
and effort, as well as careful planning and execution. Automation software, such as Mailchimp or
HubSpot, streamlines these processes, making them quick and easy. Posts and tasks can be planned
and scheduled across multiple platforms with just a few clicks, allowing teams to save significant time
on marketing and outreach. Modern social media and digital marketing plans need automation for
optimal performance. The many social media platforms alone can easily waste time without the right
tech.

Content Creation Platforms
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Businesses no longer need to spend a significant amount of time creating attractive graphics or editing
videos for their social media or websites. With the assistance of graphics teams, creating simple
content using programs like Canva can help anyone whip up an emergency social media graphic.
Descript can provide a week’s worth of video clips for social media engagement without hours of
manual editing. AI (artificial intelligence) tools can even help marketers and creatives brainstorm
content calendars and new ideas, thereby lightening their workload.

Customer Journey Mapping

Customer relationship management (CRM) tools play a crucial role in a business’s marketing strategy.
They can make it much easier for companies to track a customer’s actions on their website or social
media platform, and evaluate where they lost or gained interest. Marketers can view pages they’ve
visited or came from to get a better idea of the customer personas they’re working with. This data
can help businesses create more targeted advertising campaigns that cater to the most relevant users,
thereby minimizing wasted advertising budgets.

AI-Powered Assistants

Artificial intelligence continues to grow stronger and more helpful by the day. Businesses can utilize AI
as an honorary team member to assist with content creation, networking strategies, email drafts,
social media algorithms, posting insights, and tech recommendations, making marketing campaigns
more powerful and efficient. AI can also assist with data analytics, coding, search engine optimization
(SEO), and many other tasks.

These tools are designed to make it easier to acquire customers and partnerships with less effort.
ChatGPT, Bard, and Gemini are among the numerous AI platforms available that can help businesses
refine their strategies and operations. Just make sure you fact-check regularly; they’re being trained
and developed on a daily basis, so mistakes can still happen.

Social Media and Website Optimization

A good business website or social media profile needs to adhere to algorithm and search engine
standards. These platforms should be easy to read, engaging, attractive, and efficient. You’ll want to
optimize your profiles for speed, engagement, and design. No matter what industry you’re in,
technology can make it easy to create website graphics, find the best keywords to use, create relevant
content, and track your customers’ preferences and journeys. SEO tools can help you rank higher on
search engines, while social media analytical software can help those campaigns go further. You
don’t have to guess or A/B test when you’ve got data and developed software on your side.

Conclusion

Marketing involves attracting customers and supporting them throughout their journey. You’ll want to
maintain good long-term customer relationships for the most effective brand growth and success.
Technology offers a convenient way to support customers before, during, and after they interact with
your business, resulting in increased conversions and enhanced customer journeys.

Content creation technology can help creative teams work more efficiently and effectively. Data
analytics tools enable you to leverage real-time data for the most helpful marketing strategies. If you
haven’t adopted new tech for your brand, it’s high time you hopped on board.
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