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Quick answer

Returns are an inevitable part of online business and surely cause headaches for business owners.
Whether you are creating new products or have been in the industry for ages, you must be aware of
how returns can hamper the normal functioning of your business.

Returns are an inevitable part of online business and surely cause headaches for business owners.
Whether you are creating new products or have been in the industry for ages, you must be aware of
how returns can hamper the normal functioning of your business. from increasing cost to wastage of
time; these expenditures can disturb you from your route to success.

However, returns don’t necessarily mean negative. On the contrary, these headaches can turn into a
potential opportunity to upscale your business and revamp how the process makes it work on your
behalf.

But this certainly demands embracing certain new practices to have a solution for the never-ending
guestion, "how to reduce returns in eCommerce?".

Today we will be discussing some such practices. Therefore make sure you read it till the end!

Easy the return policies

This might seem absurd, but easing the return policies can certainly help you reduce the retrievals.
Wondering how? Well, when you are assured that your money is invested in a safe place, that is, if you
aren't inclined or not happy with the product purchased, you wouldn’t be undergoing chaos to get your
money back. Instead, you are compelled to return to the seller because the service draws you towards
them.

The credibility built here might not be that effective at the moment but would fetch you long-term

benefits.

Segmenting your database

Personas or traits developed by examining your customer database at careful reviews and analysis
are more authentic than general descriptions of high-risk customers.

Segmenting to control returns is pretty similar to segmenting for marketing purposes. At the
fundamental level, you're just straining to identify movements, conducts, traits, and other useful
metrics to make savvier decisions moving forward.

This strategy’s significance depends on the profundity of metrics you've collected and your overall
retrieval and handling process.

Embracing new tech
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The fashion industry is highly volatile. Yet, it keeps on embracing new tech that helps the industry move
forward and make savvier decisions. AR in fashion retail is one such of them. Though the tech isn’t
very new for the industry, some merchants are yet to embrace them.

Having such tech enables the consumers to make better decisions that fetches them the right apparel
they have been dating for. Reducing the returns and elevating the business’s credibility at the same
time.

Leveraging customer feedback

Gathering feedback for an object return can be tedious, both for the retailer and consumer. However,
relevant customer feedback permits retailers to enhance the overall brand experience and
comprehend various returns’ flaws.

By collecting customer feedback from returns, retailers open valuable insight into their
products-insights, which otherwise would not have been learned.

Bottom Line

AR in fashion retail, fetching customer feedback, and more are just a few practices that can bring you
some valuable benefits helping you escape your returns into business.
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