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In brief

The digital landscape is constantly evolving, and in recent months, the emergence of sophisticated AI
models like ChatGPT has sent ripples across various industries, including search engine optimization
(SEO).

The digital landscape is constantly evolving, and in recent months, the emergence of sophisticated AI
models like ChatGPT has sent ripples across various industries, including search engine optimization
(SEO). For businesses striving to enhance their local presence, understanding how these new
technologies interact with and influence local search is no longer optional - it is essential. This article
checks the new dynamics of search brought about by ChatGPT and similar AI, and how businesses,
particularly those in areas like SEO services in Montreal, can adapt and thrive.

The Rise of Conversational AI in Search

For years, the way we interacted with search engines was fairly consistent: type in keywords, get a
list of links. However, the introduction of conversational AI marks a significant shift. Tools like Bing
Ask AI and ChatGPT allow users to pose questions in a more natural, conversational manner. Instead of
just a list of blue links, users are often presented with direct answers, summaries, and even
follow-up questions designed to refine their search.

This change has profound implications for local SEO. When users ask a question like "best pizza near
me," will they still click through multiple website links, or will they be satisfied with a concise answer
provided by the AI? Understanding this user behavior is the first step for any business aiming to
improve its local search visibility, including those seeking to become the leading digital marketing
agency in Montreal.

What Exactly Does ChatGPT Do?

To grasp its impact on local SEO, it is crucial to understand what ChatGPT does. At its core, ChatGPT is
a large language model capable of generating human-like text. It can answer questions, write different
kinds of creative content, and translate languages. Its strength lies in understanding context and
providing coherent and relevant responses based on the vast amount of text data it has been trained on.

In the context of search, while ChatGPT is not a search engine itself, its capabilities are being
integrated into search experiences, as seen with Bing AI. This means that users might increasingly rely
on AI-powered summaries and answers rather than traditional search results for certain types of
queries, including local ones.

The Impact on Traditional Local SEO Tactics
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Traditional local SEO heavily relies on ranking high in search engine results pages (SERPs) for
relevant keywords. This involves optimizing website content, building local citations, managing online
reviews, and ensuring a strong presence on platforms like Google Maps. While these elements remain
important, the rise of conversational AI necessitates a re-evaluation of how they contribute to local
visibility.

For instance, if an AI provides a direct answer to a local query, the importance of ranking number one
for that specific keyword might diminish. Instead, the focus could shift towards ensuring a business is
included in the data sources that the AI relies on to generate its answers. This includes accurate and
comprehensive information on platforms like Google My Business (now Google Business Profile) and
other local directories.

The Importance of Structured Data and Knowledge Graphs

AI models like ChatGPT and Bing Ask AI often leverage structured data and knowledge graphs to
understand and synthesize information. For local businesses, this means ensuring that business
information is not only present online but also structured in a way that search engines and AI can
easily understand.

Implementing schema markup on a website, for example, can provide search engines with crucial
details about a business, such as its name, address, phone number (NAP), operating hours, services
offered, and more. This structured data can then be used by AI to provide more accurate and detailed
answers to local search queries. For a SEO expert in Montreal, mastering schema markup and
understanding knowledge graphs is becoming increasingly vital.

Optimizing for Conversational Search

As users become more accustomed to asking questions in a natural language format, businesses need
to adapt their content and SEO strategies to align with conversational search patterns. This involves:

- Answering common questions directly on a website: Create comprehensive FAQ pages or integrate
question-and-answer sections within the service pages. Think about the kinds of questions a potential
customer might ask an AI about the business or industry.

- Using long-tail keywords: Conversational queries often involve longer and more specific phrases. Identify
and target long-tail keywords relevant to a local area and the services offered.

- Focusing on providing valuable and informative content: AI models are trained to identify and present
high-quality information. Creating blog posts, articles, and guides that address the needs and questions of a
target audience can increase the chances of being referenced by AI-powered search results.

The Role of Online Reviews in the Age of AI

Online reviews have always been a crucial aspect of local SEO, influencing both human searchers and
search engine rankings. In the era of conversational AI, their importance might even be amplified. AI
models often analyze sentiment and extract key information from reviews to provide summaries and
recommendations.

Therefore, encouraging satisfied customers to leave reviews and actively managing an online
reputation is more critical than ever. Be sure to respond to reviews, both positive and negative, to
show that the business values customer feedback. It is also worth noting that there have been
discussions about Reddit hidden Google review strategies, but focusing on genuine and transparent
review practices is always the best approach for long-term success.
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Leveraging Local Search Platforms and Directories

While the way information is accessed might be changing, the fundamental need for local businesses to
be discoverable remains. Maintaining accurate and consistent listings on key local search platforms
and directories is still essential. This includes Google Business Profile, Yelp, Facebook, and
industry-specific directories. These platforms often serve as key data sources for search engines
and AI models.

Tools like Bing Maps also play a crucial role in local search. Ensuring a business is accurately listed
and mapped on various platforms increases visibility and makes it easier for both humans and AI to
find the business.

The Intersection of ChatGPT, Websites, and Local Search

ChatGPT website presence, or rather, the business’s website, remains a central hub for all online
marketing efforts. It is where potential customers can find detailed information about services, read
testimonials, and ultimately convert. While AI might provide initial answers, users often turn to a
business’s website for more in-depth information and to make a decision.

Therefore, ensure a website is:

- User-friendly and mobile-responsive: A seamless browsing experience is crucial for converting visitors
who come from AI-powered searches.

- Informative and comprehensive: Provide detailed information about the products, services, pricing (if
applicable), and unique selling propositions.

- Optimized for relevant keywords: While conversational search is on the rise, traditional keyword
optimization still plays a vital role in helping search engines understand what a website is about.

Adapting Local SEO Strategy for the Future

The integration of AI into search is an ongoing process, and the full impact on local SEO is yet to be
seen. However, businesses that proactively adapt their strategies will be better positioned for success.
This includes:

- Staying informed about the latest developments in AI-powered search: Follow industry news and updates
to understand how these technologies are evolving.

- Focusing on providing high-quality, accurate, and structured information online: This will make it easier
for both humans and AI to find and understand the business.

- Prioritizing a positive online reputation through review management: Reviews continue to be a powerful
trust signal in the local search landscape.

- Ensuring a strong and user-friendly website: A website remains a business’ digital storefront and a
crucial conversion point.

For businesses in Montreal looking to navigate these new dynamics, partnering with a knowledgeable
seo expert in Montreal or a forward-thinking digital marketing agency in Montreal can provide
invaluable guidance and support. They can help implement the necessary strategies to not only rank
well in traditional search results, but also to be discoverable and favored by emerging AI-powered
search experiences.

Conclusion: Embracing the Evolution of Search
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The introduction of AI like ChatGPT is reshaping the way people search for and find information,
including local businesses. While the fundamental principles of providing value and being discoverable
remain, the tactics and strategies required to achieve local SEO success are evolving. By
understanding the capabilities of conversational AI, optimizing for structured data and conversational
queries, and maintaining a strong online presence, businesses can navigate these new dynamics and
continue to thrive in the ever-changing landscape of local search. For businesses in Montreal and
beyond, embracing this evolution is key to staying competitive and connecting with local customers in
the years to come.
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